INSOMNI3CS

INDIA'S ONLY REAL ESTATE

MARKETING *DATA ANALYTICS s TECHNOLOGY NETWORK



AN INSOMNIACS GROUP VENTURES

BEAL Tv S TheBlueprint S3MIDNIGHT @ rorauny

Comprehensive digital ecosystem Creative and strategy Customization, implementation and Business optimisation technology
for real estate support provider for Totality tool for real estate

17474 </REVENTERS > MEMES «-Ed
brikkin VRS ATE

Sales amplification platform Content creation for real estate Creative content creation
for channel partners




@ \WHAT & HOW WE DO IT?

» OPTIMIZATION

» INNOVATION

Making the most of brilliant tools & Outperforming all expectations for
oredefined efficiency parameters. the unmatched outcomes.

» AUTOMATION » AMPLIFICATION

Taking over major operations for Multiplying efforts for magnifying results
seamless functioning throughout. of every smart move and strateqy.
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UPGRADING BY
LEAPS & BOUNDS

Partner AN e B

WE HAVE BEEN LISTED ON THE FACEBOOK MARKETING DIRECTORY FOR INDIA AND THE USA OUT OF 33 AGENCIES
LISTED FOR CAMPAIGN MANAGEMENT PARTNERSHIPS.
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J/ IN 2020-2021, 58 APARTMENTS

SOLD VIA DIGITAL WORTH MORE THAN
¥522 CR WITH AN AVERAGE TICKET SIZE OF 9 CR
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SALES & MARKETING AU

Q rorauny

CHANNEL
PARTNER
ACCELERATOR

et by () romavmy

4L

VIRTUAL
RUNWAY

s oot by () Tomany

VIRTUAL SITE
MANAGEMENT

FIRST
kw HELLO
s pracuct by () TORALITY

PHYSICAL SITE
MANAGEMENT

SOCIAL MEDIA

SMS

WWW

QO rorauny

DATA

WAREHOUSE

REPEOPLE

# okt b ) TOVRBLITY

REFERRAL

Referral Accelerator |
Customer Engagement

HOARDING
+91 9876543210

CALL

Al & ML

Campaign Set up

Lead Management

Cloud Telephony

Media Mapping &
Optimisation

INSIGHTS

AUTOMATED MARKETING
MIX MODELLING

CUSTOMER BEHAVIOURIAL
PATTERN

CHANNEL PARTNER
BUSINESS INSIGHTS

& AUTOMATED RESPONSES
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WHEN OUR CLIENTS USED TOTALITY, THEIR AVERAGE
COST PER CONVERSION (CPC) WAS REDUCED BY 33%.
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THE GUARDIANS

REAL ESTATE ADVISORY
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IM BUILDCON Gros Koy
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Q rorauny

OPTIMIZATION SUITE (BOS

facebook 99acres magicbricks!

MCUBE (2l gup @ rorauny Cbotbaba.io

A HOUSINGcom




INTRODUCING

MARKETING
SIGNAL

a product by @Y roTaLny

INDIAS FIRST AI-DRIVEN PLATFORM FOR REAL ESTATE THAT MAXIMISES ROIs FROM YOUR MARKETING MIX
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OPTIMIZATION
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Hiranandani

creating better communities
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CHALLENGES

developer,
lead
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Hiranandani

top-rated
Developers faced
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getting conversions from walk-ins to
bookings, but with enquiries about
walk-ins which affected their revenues.

qualification issues in the region of » i - .
Thane. o - Tt I
RLE S - i |- -
\ R [ 1 - [ |L'” | -1
Their brand equity issues werent in B & _— ] . ;5‘
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The brand also wanted to break
through their repeated sales-driven
communication strategy.

STRATEGY

worked on
communication strategy across each
project, creating visuals like GlFs and
short videos from new angle for lead

overall

generation. We also identified the
prime locations that contributed to the
bookings at Hiranandani Estate. We
dropped pins at the locations we
wanted to target and created multiple
clusters with different approaches. The
approaches we took were device-pbased
targeting, targeting on the basis of
work designation, interests to purchase
properties and more. We maintained a
niche communication strategy that
would be well perceived by the TG, We
ensured that the 'ready-to-move-in'
element was highlighted In every
message. We also targeted expats &
their families who would want to invest
N Thane's real estate using short 10-15
second videos for lead generation.
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Hiranandani
Skylark Enclave

2,2.5 8 3 BHK HOMES

Hiranandani

'lli
Hiranandani
Skylark
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LIVE AT THE MOST SOUGHT AFTER
DESTINATION OF THANE.
Ba

2, 2.5 & 3 BHK HOMES
Hirsnandani

Ready to move in
Homes at Hiranandani

' £1.42 Cr*....

B A P P S AR o e st e o e e o e o e v g

Estate Thane

e maen Ny B e g e i e T e L e ML cmmm e
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Castle Rock OC RECEIVED

C & D Wing NO GST
Ready to move-in 2 BHK

NO FLOOR RISE

Hiranandani Gardens, Powai

HIRANANDANI LIVE CONNECT

I e Lo =

VIDEO CONFERENCING VIRTUAL TOUR LIVE QUOTATIONS ONLINE PAYMENT

Get Live Inventory Access only on www.hiranandanioffers.com
Mow available 24x7




S

(reifing moneily

that everybody enjoys

K

il

I i | :
1 o -
= il R
pndll, | >
—— JSWINLE - -
I | — ¥
-

R

- L

N

#StoriesAtHiranandani #AFeelingOfALifetime




e Hiranandani
//_ creating better communities

READY BOUTIQUE
OFFICES.

LUS

I = L b _ | i Hiranandani Business Park, Thane

Pay 20% + SDR now
& balance in Jan 2022"

,__f\ .
' Avail Stamp Duty Benefit till 31 March, 2021

~ The project has been registered via MahaR =RA ragiﬁtrﬁtﬂ' .."' 1be
- under registered projects. Solus is mortgaged with ICICI Bank td.,'_l'.hq‘_  Objec

_provided for sale of units/property, if required. T&C Apply* = ot P "
~ The above image shown is for reference purp_ns&ﬁV e A

-'f-

www.hiranandanioffers.com




LIMITED
3 BHK
READY
PALATIAL

GB Road, Thane.

Book your home online at
www.hiranandanioffers.com

b chrags i O Hir anardam Pk Page e ;oo o el vis MAFAIE FA regedr o ion rur=ber WIBOWORSSE - 0= 1300000 W68 | Presbon - F= 100000 U9 | Bamingtoh - S 0300000M ! arclare avabibbes o | e welons e BT pecs e bl rera rmaaon re 0o n wrdes reg sfered progect s, Bo0S0s 0 Of mritandas D30 e arieged wi DR C LS Tre ten e ton Ceriicats OO0 oermeson of T
TOrGages Bt WO e Droaded 1or Sae of Rt A R reearty, M e e “The D0V Mape shown B of how apartmart of Prastan 3 BHK 2t One Mranandan Pk, Thare and s for refarence purpase anly. The fumiture § Mchuras shown in e abawve Aat are not 3 part of tha apartrrent anenites of tha project.



They say

HIRANANDANI MEANS

PRIDE OF OWNERSHIP.
They are right!

2 BHK Homes starting at
%2.30 Cr. (all-inclusive)
Hiranandani Gardens, Powai

& tegetration o, PRISOCORPRAE 4l 11 s aviatie o Lhe wabDads it V=i y 1<y
a1 f = % b el L




paces at So0ius in Tha

BUSINESS MEETINGS
JUST & WALK AWAY,
READY BOUTIGUE OFFICES.

SOLUS

Pay 20% + 50R now
& balance in Jan 2022°

Hiljdniedad B o i Pk, Taise

woerwe, hiranandanicHart, cam

Pay only 20% + SDR now & Book | T
Office Spaces in Thane gtitoct el

bW




l,l Hiranandani Developers @

DOK you own home and get assured rental of
1

tate in Thane

5,300* per month for 3 years at Hiranandan

E.
&
L
E

s Ty mgen o ey e

SOLITAIRE-C Get assured rental of

Hiranandan Eatate. Thane £16.300" p.m. for 5 years
BEASY ETUNO AFARTMENTE v, I T arvd A oM e . C o
A TALET LACS il malssive)

Ready Studio Apartment at

Solitaire-C, Thane ¥51.67 Lacs...

o

ESTATE
JEWELS

b, i e as @)
"i",- [t |

b, gl *NDR =
g —— W T R

Estate Jewels - Ready 4 & 5 Bed
Homes In Thane




HIRANANDANI ESTATE
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HIRANANDANI ESTATE
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HIRANANDANI RENTALS

LMANDAMN LIFESTYLEE

o R i'E.T = L= _'ﬂ‘
walabis on e dine e
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EXPERIENCE THE EXQUISITE
HIRANANDANI| LIFESTYLE




HIRANANDANI SOLITAIRE

RESERVE YOUR APARTHENT Onaling BOOR NOW

SPECIFICATIONS
=2 SOLITAIRE-B

Hirgnandani mevar feaves any siomas unburned in easursan o0
In Solivaire. The smatlast of doetads &re ixken ciw ol |

e HOME BUYING MADE EASIER

Nk Pty £ My oscl 1l v {3 | 1
¢ Tibgs i betbroom, bathroom and kitchom n 1 AHK

et —— RESERVE 1 BHK APARTMENTS —

' S SOLITAIRE-

Corrosion resstant pluming
Hiranandani Estate, Thane

e Tl ' Online Bookings Available at

hiranandanioffers.com

T

. CORPOAATE OFFICE
D Casbra Avinis, rassdans
Tl Bah
SITE ADDRESS
Nhus {9y - 006D
Tiss pLisssl RAd PSR EPINIASEG W
ML A b e e rartvhier | Sollatre
B Whag - PLIPOOOOINT, Saifluis © Witg

P FOTO0NAI and i wvadebiv on Fis
RIS i i S T e b sl
L

#8122 SOG4 TINY ERGUIEE WO

Township Features: Hiranandani Foundation School » Hiranandani Hospital = Clubhouse « Gymnasium *= Squash Courts
= Landscaped Gardens « Pedestrian-friendly, Tree-lined avenues = The Walk - High Street Retall




HIRANANDANI SKYLARK ENCALVE

KEY TECH INITIATIVES

i

Slydark

PROJECTS

i
e
-

PELICAM FLAMIN

ke s e
b

Exclusive Gym
“Swimming Fool
Podium Gardan
' Children Play Area

IMMERSE IN RAPTURING
SPLENDOUR

BIGGER CARPET AREAS + NO FLOOR RISE

— LAKE VIEW APARTMENTS

' Mear Hironandani Foundotion School
‘Racguet Club
Electric Vahicla Chqrging Facility




A feeling for a lifetime! | Hiranandani Developers

WE ARE HIRANANDA La»
L | IR EEL e >> ATy

")1 1:02/1:30 %'k\ 1 | * Scroll for detaﬂgr

v



https://youtu.be/f5oiDzIurBM

RESULT

60,000+ LEADS GENERATED with more than
8,600+ Walkins across various projects.

500+ Bookings secured in eight month's time with
Inventory worth 31125 Cr+.

Radius targeting on the locations pinned helped In
acguiring improved qualifications.

The visual treatment and communication also
helped us get a higher CTR for the campaign.
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With Minerva, Lokhandwala aimed at — —t
proposing Mumbpai to the Tallest Tower — R |

the city had seen. But the project was
put on hold for 6 to 7 years. Originally,
the possession which was committed in
2018, got pushed to 2023 This
channelled an unfavourable impression i ——

— e W g E F

amongst the buyers and the channel N it eats et .
partners. Also, the target audience were ' : ST R AT EGY
only the high net worth individuals. We

had to come up with a strategy that campaign. Whats Common
could enliven the image with - i BEtWE‘E” Both, elicited the analogy

communication that was bold and - Y between Lokhanawala Minerva and
stated that Llokhandwala is backl - ) ’ . : '1'..;' - many other famed landmarks across
‘ R - T : the globe like Eiffel Tower. Burj Khalifa,
and many more. The aim was to bring
out the exclusiveness and premiumness
one feels commonly being on these
landmarks. The campaign aimed at the
aristocrats who aspire to identify
themselves with the global taste of
living and exclusiveness.

' 4
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Disclaimer: Lokhanchwala Katana Construction Pyt Lid. s a group company of Me, MA, Lokhandhwala and s not in any way
connacted with Lokhandwala Construction Indisinies Pyl Lid, /f Lokhandveals Builders Pyt Licl. o thelr roup companies
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WITNESS THE CITYS
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85% CONSTRUCTION COMPLETED

POSSESSION JUNE 2023

HAFEEZ CONTRACTOR

L&T
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wiwillokhandwalamlnerva.com
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WHATS COMMON
BETWEEN THE BOTH?

MINERVA They both are majestic symbols of their nations
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F i Palatial 3.5 and 4 BHK Abodes
E from ¥ 13 Cr.* Onwards

MINERVA Mahalaxmi Racecourse

EMEBRACE LIF

More than 85% of the construction completed
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I 2 T Within two months of the campaign, Lokhandwala
E S U L had obtained over 30 percent of the qualifications

at a cost per acquisition of 0.6 percent.
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CHALLENGES

TPL - Tortoise Payment League,
A successful alternative to the payment
scheme in which we dabbled.

% on registration | 109 on the plinth |
m_.aaa:_, on the podium | 20% on the 20th
slab | 209 on the terrace slab | 30% on
the OC.

This is the smartest, slowest, and most o " b 3 . N
consistent payment plan with by far the . o F o N N It ST R AT E GY
mMost savings ‘ ¥ R >a
We introduced Mr. Chatur, a tortoise . . - R N We created a specific payment plan for
character, who wanted to buy a dream " | | pe g IM BUILDCON to attract more buyers,
home for himself and his famil y, and ! P L ) W § . compare rates, and show how much
wegved 3 story about his life. - : uf : ' _I : money tl_'IE'}'" can save with this scheme
This communication explained the | - | B ‘ W |
payment plan and educated the i - § . | R When people choose a subvention
customer so that they could make 0 " g - <N iy . | scheme, they end up paying more (for
better decisions in the future 1 ! rFa B y | e B example. if you choose a subvention
| AL . scheme for a Rs. 1 crore home, you
would pay an additional 5 lakh:; instead.
choose a Tortoise Payment Plan). Pay
slowly and save the extra 5 lakh.

The communication & creatives drove
the complete campaign with the help
of keyword mining and dynamic
remarketing.

. 4
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BOOK BY PAYING
5% WITH TPL

SAVE UPTO 18 LACS*

In overall payout against
your home loan

1 BHK X1.14 Cr

ALL INCLUSIVE

— CARPET 454 sQ.FT —

At N

G o e O W R, . T L N, ©

NN\

SAVE I35 LACS*

On interest Against
Home Loan With TPL

1 BHK 2 BHK
X1.14 Cr | R1.81Cr

CARPET 454 SQ.FT | CARPET 750 SQ.FT
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*T&C APPLY
*T&C APPLY
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BOOK YOUR HOME
WITH 5% NOW

0% STAMP DUTY 0% STAMP DUTY

VISIT NOW ~ x _ R VISIT NOW
www.applaud38.com f‘ LI R T -l —_— '.R www.applaud38.com

o WA : i A
TORTOISE PAYMENT LEAGUE  (Yepssrpsrvyryppmsermmppesepes o TORTOISEPAYMENTLEAGUE  (Yryprermperrverppsmmrpsrrs

BOOK YOUR HOME
WITH 5% NOW
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Introducing TPL, a slow and steady financial plan for our client IM Buildcon!
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Dikhne main ltnﬂ
Seedhe aur bhole,

Lekin shakal pe mat
jaana, Jaisa naam
waisa kaam



https://youtu.be/Yhs9bi3hCrk

__E } U
' 4> SUSSANNE KHAN
INTERIOR DESIGNER



https://youtu.be/t6SCednYtaA

RESULT

People now have the option to pay slowly and save
on the extra amount that would normally be paid in
the Subvention Scheme by meticulously developing
the payment plan known as 'The Tortoise Payment

League (TPL).

GCenerated 7000+ leads, 1000+ site visits, 57% cost
reduction & 100+ bookings in JUST 3 MONTHS!


























https://youtu.be/exgzKQCw7mo
























https://youtu.be/xs6wFdgpPiw



https://youtu.be/zXyTaRrWTao





































































https://youtu.be/-zuzFcO3_cs



https://youtu.be/aC1X90NGeRQ



https://youtu.be/4ncQ5gJM-tw



https://youtu.be/r_to8pGASvU



https://youtu.be/GtUJW0caBnU



https://youtu.be/3tEH6HURDCQ






















































https://youtu.be/w8NbXVNQghM





















































































THANK YOU.
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